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ROAD TRAFFIC (VEHICLES) AMENDMENT (OFFENSIVE ADVERTISING) BILL 2022 
Second Reading 

Resumed from 17 August. 
MR R.S. LOVE (Moore — Deputy Leader of the Opposition) [3.07 pm]: Thank you, Deputy Speaker, for giving 
me the call without me having to say anything, contrary to the instructions of the Speaker the other day. You are 
very efficient and much kinder than the Speaker, apparently! 
I rise to speak very briefly on the Road Traffic (Vehicles) Amendment (Offensive Advertising) Bill 2022, which 
I think could be characterised as the “Wicked Campervan Bill”, although it is not named as such in the bill that 
has been brought to the house. I would like to say from the outset that the opposition will support the bill. On first 
reading, some elements of the bill may appear a little concerning in some ways. People might think that it would 
have an effect on their freedom of speech and that they might not be able to put what they want on their vehicle. 
However, reading through the context of the bill, we see that this is about material that is quite offensive and has 
been the subject of a great deal of concern amongst the community over the years. In 2014, a change.org petition 
was started by a mother who was concerned about the effect reading some of the slogans on Wicked campervans 
would have on her daughter. That was a fair while ago, in 2014, for that type of petition to be organised. Around 
125 000 people clicked onto that change.org petition because they were also concerned about the Wicked Campers 
logos. In 2014, the Senate discussed the Wicked Campers slogans. 
The background to this issue goes back about eight years. At a Transport and Infrastructure Council meeting in 
August 2019, all Australian transport ministers committed to a national approach to rectify the situation and control 
some of the slogans on those campervans. They are not only on Wicked campervans, but they are the main ones 
that have been in the news and are the subject of people’s concerns. 
In 2019, the New South Wales branch of the Country Women’s Association took up the cudgel to try to take action 
against organisations putting offensive slogans on campervans. I have a 2019 report from the ABC relating to the 
CWA’s concerns about Wicked Campers, which was in its sights over the “sexist, misogynist and racist slogans” 
painted on its vans. The New South Wales branch of that organisation set out to lobby federal and state politicians 
to bring about a uniform ban on those vehicles and get them off the road. I suppose that triggers the question, 
as it is a nationally consistent approach and the word “uniform” is used, of whether this is uniform legislation in 
the parliamentary sense, which means it could be referred to the Standing Committee on Uniform Legislation and 
Statutes Review in the upper house. The bill is uniform in nature with all other states and territories, with the exception 
of the Australian Capital Territory. The ACT may have slightly different laws relating to slogans on vehicles. 
I was of the view that Wicked Campers had already started to tone down its slogans because of the negative 
publicity. The test of this is the bakery at Jurien Bay, where people pull up in their vans, hop out and get a coffee and 
a snack on their way through. I was there a little while ago when a Wicked camper came along. It looked like it had 
been painted over with pink house paint. There were no terrible slogans, just a little happy face or something painted 
on it. A couple of younger women got out of the van. I thought it was nice that the vans did not display those types 
of slogans anymore. But I think Wicked actually targets its vans to the audience now. The young women were in 
a van that had no offensive slogans on it.  
About a week later, I saw another Wicked van in the same general vicinity. I will not utter the words written on 
it, but it was at the upper end. I felt it was offensive, and I am not necessarily a shrinking violet. I thought that the 
wording not only was sexually gratuitous, but also invited violence against certain people in the community. I will 
not say what the words were, but it not only was gratuitously sexist, but also incited violence. I understand why 
groups such as the CWA and the mother concerned about her daughter feel that action needs to be taken when we 
see those types of displays. 
Because of the earlier report about the New South Wales branch of the CWA, I contacted the local CWA, whose 
headquarters are not very far from here—about 300 to 400 metres away. I received a reply from the state president, 
Mrs Anne Gething. Only recently, in response to an inquiry about the CWA’s view of the legislation and the 
Wicked Campers situation, she wrote — 

“It is of great concern that van rental businesses are able to use offensive slogans and language aimed at 
attracting business. These slogans and painted vans are extremely explicit and distracting to other drivers. 
Some of the language is triggering for people who have experienced traumatic events or suffered such 
language. The vans should be subject to the same advertising controls as any other commercial business.” 

That is the local CWA’s position on the vans and that brings us to what this bill will do. 
The bill will not set up the Department of Transport as the arbiter of whether slogans written on vans are offensive; 
it will put that in the hands of the Ad Standards Community Panel that defines whether advertising is appropriate. 
When that body receives a referral, it will then contact our Department of Transport, which will confirm whether 
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the person who is the advertiser is the licence holder. If Ad Standards considers that the complaint is worthy of 
taking forward, it will ask the Department of Transport to contact the advertiser. It is a bit different if the licence 
holder is not the same as the advertiser. I understand that the Department of Transport will contact the licence 
holder to see whether they are aware of the situation. The details of that licence holder will not be made known to 
Ad Standards. All contact will remain with the Department of Transport. The department will contact the person 
and warn them of the situation. Only after they have been given notice will the vehicle licence be suspended, 
which is the penalty that could be imposed if the person does not make good the problem advertising on the van. 
The Department of Transport will not determine whether the advertising is offensive; that determination will be 
made by an independent body. It is possible that the person who is in control of the van, with the agreement of 
Ad Standards, will be able to modify the language or take some of it off the van without completely painting over 
the van. That arrangement could be entered into as soon as the standards panel is happy with the situation and any 
pending action for a suspension of licence will cease. 
This legislation has just been introduced in Western Australia. In 2016 and 2017, measures were introduced by the 
Queensland Parliament to enforce similar arrangements in that state. I think a lot of the campervans were registered 
in Queensland. Not so many are registered here to be of concern. In both the media release it issued and the minister’s 
second reading speech, the government said that there was a concern that without this legislation, those vans might 
change their registration and become registered here. That does not seem to be an overly enthusiastic acceptance 
of the 2019 commitment to introduce that uniform or standard harmonised legislation. It seems to me to be a last 
act in this regard, and only because the government felt that some of these vehicles might end up in WA. Statements 
were made that members of Parliament had been lobbying the minister et cetera, which brought about this situation, 
but the lobbying must have been very quiet, because the action itself seems to be simply so that we are not the last 
resort for people who do not want to conform with the laws of the other more progressive states of the nation. As 
that put us in a situation, it then became important that we act to ensure that we do not unwittingly become the 
place that allows the type of offensive advertising that I witnessed the other day in Jurien Bay. This legislation will 
not allow that sort of offensive advertising on our roads and the state will have some standards in place when it 
comes to advertising. 
I will ask questions about the size of some advertisements. There is some discussion about whether bumper stickers 
in some jurisdictions are capable of being captured in this legislation—what constitutes an advertisement? We will 
probably go through to the consideration in detail stage to tease out those issues and get some answers on the 
record, but I do not think there is any need for me to say much more on this legislation. It is fairly straightforward 
in many ways and it has already been enacted in other jurisdictions across the country. We are the last jurisdiction 
to be taking action. I think it is supported by the community and there are sufficient safeguards in place to ensure 
that freedom of speech is not an issue and that only truly offensive material will be targeted. The panel that will make 
decisions will have representation from Western Australia, so there will be some local context to the decisions of 
that group as well. That should give comfort to people that we will not be singled out and misunderstood, because 
the vernacular here might differ from that of other areas of the country. With that, I conclude my remarks on this 
legislation. I understand that we will probably go to consideration of the bill at another sitting. I conclude on the 
matter of the Road Traffic (Vehicles) Amendment (Offensive Advertising) Bill 2022, which, as I said, could be more 
appropriately called the “Wicked Campervan Bill”. I will sit down because I see that the Leader of the House is 
desperate to get to his feet and move a motion of some sort. 
Debate adjourned, on motion by Mr D.A. Templeman (Leader of the House). 
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